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2009 Retalil Rate Card Effective: October 26, 2009

SUN-TIMES } MEDIA
24. SUN-TIMES MEDIA

* 59 local publications and over 60 local Web sites
e Over 2.6 million weekday readers*

e Sun-Times Media Websites deliver over 13 million monthly visits and over 50 million
monthly page views**

o \We serve over 300 communities across 16 counties

*Source: 2008 Chicago Scarborough Study, Release 1 **Source: Omniture February 2009

SUN-TIMES | MEDIA

CHICAGO Béacon-News Hérald-News SEARCHcmc'ﬁév NEWS-SUN  CdurierNews  NapervilleSun  PIONEER PRESS  vourseason.com
NONB BRI  centerstagecnicago.con  PostTribune  ELITE SOUTHTOWNSTAR  PennySaver rogerebert.com suntimes.com NORTHSHORE = The Bnings

2009 RETAIL ROP RATES
Daily and Sunday ROP Rates
SouthtownStar SouthtownStar Joliet Aurora Elgin Lake
Annual Thursday & Mon-Tues Herald Beacon Courier County Naperville
Inches Post Tribune Sunday Wed-Fri-Sat News News News News-Sun Sun
Open $65.08 $100.00 $57.14 $35.36 $31.20 $30.16 $30.16 $17.68
60 $50.83 $83.43 $47.67
300 $48.41 $77.00 $45.00 $29.12 $27.04 $26.00 $27.56 $17.16
600 $45.76 $74.00 $42.00 $28.60 $26.52 $25.48 $27.04 $16.38
1200 $43.06 $71.16 $40.39 $28.08 $26.00 $24.96 $26.52 $15.34
1,800 $41.97 $69.36 $39.37
2,400 $40.88 $67.55 $38.34
3,000 $40.38 $65.59 $37.50 $27.56 $25.48 $24.44 $26.00 $14.30
3,500 $39.58 $64.29 $36.76
4,400 $38.00 $63.51 $36.31
5,900 $34.51 $60.91 $34.82 $27.04 $24.96 $23.92 $25.48 $13.00
11,700 $30.10 $59.60 $34.08 $26.52 $24.44 $23.40 $24.96 $12.48
17,500 $29.57 $58.56 $33.48 $26.00 $23.92 $22.88 $24.44 $11.70
23,400 $28.52 $56.48 $32.29
29,200 $27.73 $54.92 $31.40
35,000 $27.08 $53.62 $30.65
44,000 $26.42 $52.32 $29.91
52,500 $25.76 $51.01 $29.17
58,400 $25.11 $49.71 $28.42
70,000 $24.32 $48.15 $27.53
1 Color $350.00 $1,000.00 $800.00 $195.00 $195.00 $195.00 $195.00 $195.00
Full Color $600.00 $1,000.00 $800.00 $290.00 $290.00 $290.00 $290.00 $290.00
STM Deadlines: 2 PM. Thursday, 1 week prior. For information and rates for Pioneer Press, Doings,
For individual newspaper deadlines or with any and weekly Sun Publications, please contact your
questions please contact your account executive. corporate account executive.

CHICAGO SUN-TIMES | 350 NORTH ORLEANS, 10TH FLOOR, CHICAGO, IL 60654




24. SUN-TIMES MEDIA
Sun-Times Media Footprint
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23. ZIPCODE DISTRIBUTION
Distribution of preprints
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Printing Requirements
A. Newsprint Sections (8 page tabloid or 4 page standard size, or larger - if 4 page tabloid, see “C” below.
= Stock Thickness - use .003” or better (each page).
= Dimensions - Fold Edge: 7” minimum to 12” maximum. Cut Edge: 5.5” minimum to 11.5”
maximum.
B. Single Sheet Cards:
= Stock Thickness - use .007” or better. Dimensions - 5.5” x 8.5” minimum to 11.5” x 12” maximum.
C. 4-Page Tabloid Size or Single Sheet with Flap:
= Stock Thickness - use .007” or better (each page).
= Dimensions - Fold Edge: 7” minimum to 12” maximum.
e Cut Edge: 5” minimum to 11.5” maximum.
D. Mailer Envelopes (Glue Seal Only): Dimensions - Short Seal - 4 1/4” wide x 6 3/4” long. Long Seal - 6 3/4” wide x 7 1/2” long.
E. Stitch sections only on fold or backbone and only 24 or more pages.
F Cards, coupons, envelopes etc. are not to be attached to the outside pages of supplement.

Any advertisement supplement which does not meet the above specifications will require that we receive a sample quantity of 500 pieces for a
test run at least 16 days prior to insertion date. Exceptions to any of the above will be handled on an individual basis and will be satisfactory
testing.

Supplement Disclaimer

Preprinted inserts for distribution with the Chicago Sun-Times must contain on the front cover a disclaimer reading “Advertising Supplement to
Chicago Sun-Times day-month-year,” Multiple listing of the newspapers distributing the insert will be acceptable providing the newspaper
listing is preceded with the disclaimer “Advertising Supplement to.”

Preprinted Supplement Specifications and Packing Requirements
These guidelines have been prepared in order to help do an effective job in distributing advertising supplements. Supplements that do not meet specifications
described above will be processed as follows:
1. Mechanically inserted supplements of poor quality may be subject to a percentage of misses or doubles. This percentage may approach 10%.
2. At the advertiser’s option, we will initiate intensified control measures to try to prevent misses or doubles on poor quality supplements. The advertiser
will be billed any additional labor expenses incurred. If the section is of such poor quality that circulation requirements may not be met, we reserve the
right to drop the part from insertion. This action might possibly be taken at any point along our production schedule.

Daily & Sunday Machine Inserting
1. Skidded preprinted supplements shall be stacked on solid base, non-returnable skids or pallets. Loaded skids shall not exceed 5 feet in height. If
pallets are used, a 4-inch minimum interior clearance will be required. Size is not to exceed 42” x 48” or weigh more than 2,400 pounds.
2. All sections must be well jogged, brick-stacked and banded with a minimum of 4 bands. If cartons are used they must be fully packed or dunnaged
internally and cartons should not exceed 40 pounds in weight.

. Wood skid tops must conform in size with base of the skid.

. Product shall be so stacked that it does not protrude beyond the limits of the skid. This practice will help minimize damage from bands or truck walls.

. A protective cover should be placed on the skid before stacking and another before topping. This will prevent to some extent damp and curled sections,
which we occasionally encounter due to green lumber and weather conditions during shipment. Tie sheets of cardboard should be used on every third
tier. This helps to keep the supplement flat.

6. At all times, the folded edges of the supplements should be protected from damage. One such way, in the case of a skidded product, is to turn all the

folded edges toward the center of the skid.

7. In banding skids, the band should be tight but not to the extent of pulling down and bending the top turn of supplements or pulling loose the flooring of

the skid.

g b w

Each skid must display insertion date, publication name and quantity with skids numbered in numeric sequence. Each skid must
be flagged on two sides. Each skid should contain the same number of copies with the last skid being the balance.

1. Sections must be flat and have tight folds without balloons. They shall be free from rolled edges, wrinkles and all other distortions.

2. Sunday supplements for insertion should come in turns as follows - brick-stacked with interlocking layers with each turn in the lift a minimum of 4” high
to a maximum of 8” high.

3. Loaded skid sides shall be flat and plumb. Lift outside faces shall be vertically even with lift face below and not indented nor projected out beyond the
plane of skid side.

4. Gaps between lifts in a tier shall be held to a minimum dimension as these gaps allow the unsupported portion of the lift above the sag, causing
distortion in the papers. Lift shall span gaps in the tier below by a sufficient margin so that the end of lift will not slip into gap when skid is being
transported.

5. Do not tie preprinted supplements together in bundles with rope, string, wire, rubber bands etc. This requirement includes cards and envelopes.

EZ Card Program:
Reach your audience with Sun-Times Media Print & Deliver Program. Select any zip code or group of zip codes and target your

market with this easy and flexible format inserted into any Sun-Times Media publication. Ask your Sun-Times sales rep for more information.
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18. SPECIAL CLASSIFICATION RATES

See your Sun-Times representative for full details (Special 1x 6X 13x 26X

Sections may require different mechanical specifications) Page $12,455 $11,615 $11,355 $10,799
19. CLASSIFIED RATES 3/4 Page $10,515 $10,046 $9,570 $9,055

A . . 2/3 Page $9,327 $8,921 $8,505 $8,053

separate classified rate book outlining rates,

classifications, deadlines and general provisions is 1/2 Page $6,981 $6,720 $6,383 $6,036

available through your Advertising Sales Representative. 1/3 Page $4,715 $4,490 $4,305 $4,055
20. SUNDAY COLOR COMICS 1/4 Page $3,500 $3,354 $3,192 $3,018

full column depth, charged $100.00 additional. sulately eI elrtas s ulishls - el dolie el lee

Color comic full run sections available upon

WIDTH DEPTH
request.
*2,400 column inches or more bulk ROP contract Full Page 13" X 20"
**5 900 column inches or more bulk ROP 3/4 Page Horizontal 13" X 15"
contract 2/3 Page Horizontal 13" X 13"
**+29 200 column inches or more bulk ROP 1/2 Page Horizontal 13" X 10"
1/3 Page Horizontal 13" X 6 172"
COLOR COMICS STRIP AD 1/2 Page Short Vertical 4 3/16" X 20"
6 columns x 3" 1/4 Page Horizontal 13" X 4 1/2"
1-13 times $3,008 COLOR COMIC DEADLINE
14-26 times $2,697 Closing Dates: 30 days prior to publication. Back Page reservation non
Position: Bottom of Poster Page Only cancelable 60 days before publication. Color comic section rates include
Regular Comics Deadlines Apply cost of preparing plates. Plates are the property, and shall remain in
possession of the Newspaper. Advertiser forwarding complete printing
Color comic back & inside cover discounts materials will be given $100.00 allowance on full pages, $50.00 on %2
within a 52 week period: pages. Color Separation charges extra.
13 Weeks 6% Discount Sunday comic lineage counts toward fulfillment of bulk ROP
;g wzztz gz;" 8:2332: contract at 126 column inches per page. Sunday Color comic
0 -
52 Weaks 10% Discount pages count toward fulfillment of ROP page contracts. Back

page guaranteed, if available, $500.00 extra.

21. RETAIL ADVERTISING PREPRINT RATES

DAILY OR SUNDAY - NET

SINGLE 4 8 PAGES 12 PAGES 16 PAGES 20 PAGES 40+ PAGES
SIZES SHEET PAGES TABLOID  HALF TAB TABLOID  HALF TAB TABLOID  HALF TAB TABLOID  HALF TAB TABLOID  HALF TAB
CIRCULATION (000)
350+or
full run $37.08 $44.29 | $52.53 $45.32 $64.89  $58.71 $77.25 $69.01 $87.55 $80.34 $100.94 $89.61
200-349 $40.17 $47.38 | $59.74 $54.59 $72.10 $62.83 $83.43  $77.25 $93.73  $84.46 $106.09 $94.76
60-199 $43.26 $49.44 | $64.89 $58.71 $77.25 $69.01 $90.64  $80.34 $100.94 $91.67 $113.30 $105.06

All rates listed are based on TABLOID SIZE SECTIONS OR SMALLER. BROADSHEET (STANDARD SIZE) sections will be billed at the appropriate TABLOID rate (shown above)

after conversion to equivalent tabloid pages. (Example: 4-page standard x 2 = 8-page tabloid. Use 8-page tabloid rates at appropriate circulation level). A preprint 8 1/2" x
11" or less in size qualifies for a half tab rate.

The Chicago Sun-Times will accept preprinted advertising sections both daily and Sunday to run either full city and suburban circulation or any combination
of selected city and suburban areas desired by the advertiser provided the following regulations are adhered to: 1. Sections are accepted after samples are
submitted for copy and mechanical acceptability. 2. Minimum selected area circulation is 60,000 sections. 3. Gross quantity requirements will be furnished
to advertiser upon selecting the group of areas they desire to cover (Contact Sun-Times Sales Representative for Map).

All Inserts must be shipped directly to

. . ; Ship Preprints for Sun-Times,
proper inserting site. Post-Tribune, PennySaver*:
INSERT CONVERSION RATIOS Supplement Foreman

Inserts earn credit toward ROP contract fulfillment Chicago Sun-Times, Printing Plant,
based upon dollars spent divided by advertisers 2800 South Ashland Ave.,
contracted ROP rate. Count 100% toward volume Chicago, IL 60608.

contracts. Receiving Dock: (773) 890-7363 or 7362

All other publications:
PREPRINT DEADLINES: Contact your account executive
Scheduling: 18 days prior to date of insertion. Materials: Sundays - Thursday 10 days prior to date of
insertion. Weekdays - 7 working days (excluding Saturday, Sunday or holidays) prior to date of insertion.

. CHICAGO SUN-TIMES | 350 NORTH ORLEANS, 10TH FLOOR, CHICAGO, IL 60654
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17. MECHANICAL MEASUREMENTS & REQUIREMENTS

TABLOID COLUMN MEASUREMENTS

1 Column 19/16" 1.5625"
2 Columns 3 5/16" 3.3125"
3 Columns 51/1e" 5.0625"
4 Columns 6 3/4" 6.75"
5 Columns 81/2" 8.5"
6 Columns 10 1/4" 10.25"
Bleed into Gutter 10 3/4" 10.75"
Center Spread (11 Columns) 211/2" 21.50"

Width of column: 19/16";

Full tabloid page charged at 72 column inches;
Depth of column charged at 12 column inches,
6 columns to a page;

Center spread set size: 211/2" wide by 12" deep
(if available).

Printed tabloid page: 10 1/4" inches wide by 12"
inches deep.

Ads subject to shrinkage of up to 5% during
printing process.

Maximum ad size for less than full page is; Tabloid
6 columns by 10 inches; Broadsheet 6 columns by
18 inches. Ads larger than above, will be printed as
full page and so charged.

STANDARD COLUMN PAGE MEASUREMENTS

1 Column 113/16" 1.8125"
2 Columns 3 3/4" 3.75"
3 Columns 5 3/4n 575"
4 Columns 7 /16" 7.6875"
5 Columns 9 5/8" 9.625"
6 Columns 11 5/8" 11.625"
Center Spread (13 Columns) 24" 24.00"

Broadsheet Page Size: 11 5/8" x 21" (11.625" x 21")

Typography and Rules

Fine Rules and Small Type

Reproduce all rules that are 4 points and thinner as one-color only. Use small sans-serif type
for 7 point type and smaller; user serif type for 12-point type and smaller; fine-serif type
(e.g., Bodoni) for 14-point type and smaller.

Reversed Rules and Type

Use 10-point type minimum to reverse out of a single color background. Use 12-point type
minimum to reverse out of a four-color background. Do not reverse serif type smaller than
12 points. Do not reverse serif type within screened areas containing less than a 70% screen
comprised of any one, two, three or four colors. Do not reverse serif type in a yellow or
other light-colored background.

Screened Text

Do not screen serif type with fine or medium weight type. Type screened at 80% or more
will reproduce as a solid.

Surprinted Type and Tints

Overprint rules or type on a tint background of not more than 25%.

CHICAGO SUN-TIMES |

350 NORTH ORLEANS, 10TH FLOOR, CHICAGO, IL 60654

Effective: October 26, 2009

SUBMITTING DIGITAL ADS

Must be Mac Format Specifications for Zip Drive/CD

FILE FORMAT

* PDF FORMAT PREFERRED

SCREEN AND COLOR USAGE

* Black & White: 100 line screen

* Color: 100 line screen (all color ads defined as
process)

* Spot Color or Duotone (must be converted to
CMYK)

- Data: Binary

« CMYK Set-up (All RGB/Pantone must be
converted to CMYK)

* Black & White (All RGB/Pantone must be
converted to Greyscale)

HALFTONES

Black & White Dot Aimpoints((100 line sareen)

Color Dot Aimpoints (100 line screen)

C M Y K
Non-Detail Whites O (O 0

Non-Detail Whites 0

Highlights 3-8 |Highlight 4 3 3 0
Midtone 45-50 |Midtone 48 37 36 11
Shadow 90-95 |Shadow 48 39 38 95

ELECTRONIC DIGITAL TRANSMISSION

* PDF files only (maximum size 20 meqgs)

Electronic Transfer Options:
* Ad Transit Preferred*

» Fast Channel

* AdSend ILCHS

*Ad Transit available through www.adtransit.com. There is no charge to
Sun-Times Media Advertisers



Minimum Depth

Ads must be at least as many inches deep as columns wide (e.g., 2 column ad must be at least 2 inches deep). Ads may be
purchased in 1/2-inch increments after attaining minimum depth.

Maximum Depth

Tabloid Size: Any 1- or 2-column advertisement more than 10 inches in depth will be printed full column depth and so
charged. Any 3-, 4- or 5-column advertisement more than 9 inches in depth will be printed full column depth and so
charged.

Standard Size: Any advertisement more than 18 inches in depth will be printed full column depth and so charged.

15. CONTRACT AND COPY REGULATIONS- see section 4 (page 4)
16. CLOSING TIMES

Color Deadlines
A - Color: Reservations and material, 3 working days prior to date of publication.
B - Multi-Color: Reservations - 7 working days prior to date of publication. Materials - 5 working days prior to date of publication.

CHICAGO SUN-TIMES DEADLINES

Materials Deadline Camera-Ready
Reservation (Requiring Composition) Deadline
Deadline Proofs Required No Proofs
Sunday Main Noon Thursday Noon Wednesday 5pm Thursday 6 pm Friday
Travel* 4 pm Tuesday Noon Wednesday 3 pm Wednesday
Show* Noon Wednesday 5 pm Monday 3 pm Wednesday 3 pm Thursday
Homelife* Noon Wednesday 5 pm Monday 4 pm Wednesday 3 pm Thursday
Monday 2 pm Friday 5 pm Wednesday 8 pm Friday 4 pm Saturday
Tuesday 5 pm Friday Noon Thursday 4 pm Saturday 6 pm Monday
Wednesday Main 4 pm Monday Noon Friday 8 pm Monday 6 pm Tuesday
Food* Noon Friday Noon Thursday 3 pm Friday 3 pm Monday
Thursday Main 4 pm Tuesday Noon Monday 8 pm Tuesday 6 pm Wednesday
Easy 4 pm Monday Noon Friday 3 pm Tuesday 6 pm Tuesday
Friday Main 4 pm Wednesday Noon Tuesday 8 pm Wednesday 6 pm Thursday
Weekend Noon Tuesday 5 pm Monday 5 pm Tuesday 4 pm Wednesday
Homelife* Noon Tuesday 5 pm Monday 5 pm Tuesday 4 pm Wednesday
Saturday 4 pm Thursday Noon Wednesday 8 pm Thursday 6 pm Friday

*Broadsheet (standard) ad size section
Please note: All orders are non-cancelable after reservation. Deadlines subject to change on holidays. Any copy changes
received after deadline will be handled, if possible, at a charge of $2.00 per altered unit plus a $5.00 handling charge.

Double truck and premium positions subject to availability.

CHICAGO SUN-TIMES

350 NORTH ORLEANS, 10TH FLOOR, CHICAGO, IL 60654
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9. COLOR RATES

R e FRIDAY WEEKEND/SUNDAY SHOWCASE
Black Plus 2 or 3 Colors = $3,450  $4,285 Black Plus One Color COLOR PREMIUM PER AD
Full Page $345 Per Zone
"t ot Black Plus 2 or 3 Colors
Black Plus One Color $1,260 $1,260 Full Page $575 Per Zone
Center Spread $740 Per Zone
Black Plus 2 or 3 Colors  $1,525  $1,525
ROP Color Availability THURSDAY EASY
Full or spot color is available in every daily and ZONE COLOR RATES
Sunday issue of the Sun-Times. If special inks are
required for spot color advertisements, the charge Black Plus 3 Colors COLOR PREMIUM PER AD
will be the difference between the costs of the Tab Page $300 Per Zone

special and the standard color inks.

10. SPECIAL R.O. P. UN ITS — Call your Sun-Times sales representative for more information on front page strip ads and other special sizes

ll. SPLIT RUN — Call your Sun-Times sales representative for more information

12. SPECIAL SERVICES

Vendor Programs:
The Vendor Support Program is a supplemental consultative marketing service offered by the Chicago Sun-Times. Our specialists
will be pleased to develop and coordinate special event, seasonal and product promotions for retailers, distributors and their
suppliers. Our proven services source untapped support to drive incremental volume. Call your account executive to find out more.

Page Sticker Program:
The Page Sticker Program provides a front-page message on any Sun-Times Media newspaper. Ask your Sun-Times rep for more information

Special Co-op Services:
Accrual research capabilities for local dealers. Preparation of documents required for Co-op claims. Details of current Co-op advertising

programs and support by manufacturer. Free advertising layouts tailored to use earned accruals, and meet specified creative requirements.
Art Charges: Advertisements requiring any art work will be charged at the rate of $24 per hour.

Velox Charge:
A schedugl,e of velox charges is available from your Sun-Times Advertising Sales Representative. Veloxes and negatives made from
screened veloxes or reproduction proofs are and shall remain the property of the Chicago Sun-Times. To qualify for photo-
composition, all art-screened veloxes or reproduction proofs must be released with final OK’d copy. Photo-composition
requirements available on request. Minimum charge is $8.00.

Ad Set and Not Published:
A charge of $2.60 per column inch of composition will be made for any advertisement set and canceled without insertion.
Minimum charge is $20.00.

Proofs:
A reasonable supply of proofs will be furnished without charge. A charge will be made for proofs supplied in quantities.

Revisions:
Advertisers will be furnished one original setting and one revision without charge. All changes made by the advertiser, after the
first revision, will be charged a $2.00 per altered unit plus a $5.00 handling charge.

13. SPECIAL DAYS/PAGES/FEATURES:

Monday - Auto, The Ride, Golf

Tuesday - Auto, NIE School Page, Health, Fashion, Susanna’s Night Out/Society

Wednesday - Auto, Travel, Food, Outdoors

Thursday - Auto, Shopping

Friday - Auto, Real Estate, Weekend, Movies, Neighborhoods

Saturday - Auto

Sunday - Real Estate, Showcase, Travel, TV Prevue, Comics, Outdoors, Health, Ask Dog Lady

CHICAGO SUN-TIMES | 350 NORTH ORLEANS, 10TH FLOOR, CHICAGO, IL 60654 .
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8. SUNDAY TV PREVUE MAGAZINE

INSIDE PAGES ROP CONTRACT

Size Contract Inches Open 6x 13x 26X 39x 52x
Full Page 40" $6,662 $5,930 $5,663 $5,531 $5,397 $5,264
Half Page 20" $3,476 $3,094 $2,954 $2,886 $2,815 $2,747
1/3 Page 14" $2,433 $2,166 $2,067 $2,020 $1,971 $1,922
1/4 Page 10" $1,912 $1,703 $1,625 $1,587 $1,549 $1,510
1/8 Page 5" $985 $877 $837 $818 $799 $779
4 x 1 Strip Ad 4" $839 $748 $715 $697 $679 $664
1/16 Page 2.5" $551 $490 $468 $456 $446 $435

Color Charges: $1,500 per Page

BACK COVER RATES (NCLUDES FULL COLOR) AVAILABLE AD SIZES

Open $8,161 Full Page 4 columns x 10"
6x $7,385 Half Page 4col x 5" or 2 col x 10"
13x $7,103 1/3 Page 2 columns x 7"
26x $6,963 1/4 Page 2 col x 5" or 1 col x 10" or 4 col x 2.5"
39x $6,822 1/8 Page 2 colx2.5"or1col x5"
52x $6,681 4 x 1" Strip Ad 4 columns x 1"
104 ads 1/16 Page 2 colx 1.25" or 1 col x 2.5"
Deadlines:
Column Sizes (Full Page - 7.5” x 10™) Space Reservations:

1 column - 1.75” wide, 2 columns - 3.66” wide, 5 PM Monday, 13 days prior to publication.
3 columns - 5.58” wide, 4 columns - 7.5” wide Complete Material:
Screen for TV Prevue Book: 100 lines 5 PM Tuesday, 12 days prior to publication.
Back Page/Color Material:
5 PM Monday, 13 days prior to publication.

Notes:

. CHICAGO SUN-TIMES | 350 NORTH ORLEANS, 10TH FLOOR, CHICAGO, IL 60654
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7B. ZONE MAP - THURSDAY
Chicago Sun-Times
Th L rSday Easy Local Retail Advertising Zones
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2009 Retai Rete Card . Fffective: October 26, 2009
TA. RETAIL ADVERTISING RATES - ZONED SECTION
Thursday Easy - Chicago Sun Times Weekly Zoned Publication

Chicago Sun-Times Easy is a specially targeted advertising section that will reach valuable consumers in your area. Easy lifestyle
section appears every Thursday in the Chicago Sun-Times. This dynamic section is designed to be relevant to what is on the top
of the mind of the everday Chicagoan.

Weekly features include Your Health, Your Home Improvement, Your Tech, Your Real Estate, Your Wellness, and Your Family Fun.
This is a great opportunity for you to align your company, product or message with this relevant content. Here’s a chance for
you to be in the same paper with Roger Ebert, Michael Sneed, Terry Savage, Mary Mitchell, Rick Telander and more!

azones [} Bzones

North Shore City South Far Northwest
Lake Shore South Northwest
City North Southeast West

City Northwest Southwest Near West
Downtown Far West

| |
| 1
| |
| |
| 1
I I
! I
I I
I I
! I
I I
! I
) A zone Rates renzove  Frequency Discounts
: Open 12x 26x 52x :
! | Full Page $1,080 $1,030 $1,010 $950 |!
| | 1/2 Page $640 $625  $600 $570 |,
| | 1/4 Page/Strip $380  $370 $360  $340 !
| | 1/8 Page $230  $220  $215  $205 |,
1
| l
fl B Zone Rates renzove  Frequency Discounts &
: Open 12x 26x 52x !
i |Full Page $850 $820  $805 $760 |,
! 11/2 Page $510 $490  $480 $455 |1
. |1/4 Page/strip  $305  $295  $290  $275 |,
' |1/8 Page $200 $180  $170 $165 |1
|

Chicago Sun-Times Easy Modular Sizes

Col x Inch Inches
Full 6 col x 12” 10.25” x 12”
1/2 Page Horz. 6 col x 6” 10.25” x 6”
1/2 Page Vert. 3colx12” 5.0625” x 12”
1/4 Page 3 col x 6” 5.0625” x 6”
Front Strip 6 col x 3” 10.25" x 3”
Ask Your Account Executive 1/8 Page 3colx3”  5.0625”x3”
About Special Contract Incentives Color $300 per zone.
and STM Publication Add-Ons Premium piositions additional $100 per zone.

Frequency discount based on annual advertiser ad count. Advertiser ad count is
determined by number of ads and number of zones that the advertiser buys.

Each ad in each zone counts towards the total advertiser ad count.

. CHICAGO SUN-TIMES | 350 NORTH ORLEANS, 10TH FLOOR, CHICAGO, IL 60654
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ROP Equivalents in Weekend/Sunday Zones
ROP contract advertisers will be entitled to run at the equivalent Weekend/Sunday Zone column inch fractional size ad
bracket. ROP contract advertisers will be entitled to the following equivalent Weekend/Sunday Zone page contract rate.

ROP Contract Weekend/Sunday
Bracket Zone Page Bracket

60 column inches one page

300 column inches 4 to 7 pages within year
600 column inches 8 tol5 pages within year

1,200 column inches - 16 to 39 pages within year
3,000 column inches - 40 to 79 pages within year
5,900 column inches - 80 or more pages

All Thursday and Weekend/Sunday Zone space will count toward fulfillment of ROP contract on a prorated per zone
basis.

CHICAGO SUN-TIMES | 350 NORTH ORLEANS, 10TH FLOOR, CHICAGO, IL 60654 .



Friday and Sunday

Freq/PCI N City S City N Suburbs W Suburbs SW Suburbs SE Suburbs
Open $54.80 $79.00 $63.14 $59.43 $42.02 $35.12
6x/60" $41.82 $59.64 $48.10 $51.81 $35.12 $26.57
13x/300" $38.42 $53.87 $43.26 $45.94 $32.86 $24.62
26x/600" $35.43 $49.96 $39.55 $41.82 $31.52 $22.04
39x/1,200" $31.11 $44.91 $35.74 $37.90 $29.36 $19.78
52x/1,800" $28.53 $40.99 $32.75 $34.40 $27.50 $18.23
Tab & Multi Page Rate

One Page $2,828.38 $4,144.72 $3,301.15 $3,713.15 $2,272.18 $2,160.94
4-7 Pages $2,309.26 $3,384.58 $2,685.21 $3,197.12 $2,072.36 $1,703.62
8-15 Pages $2,082.66 $3,016.87 $2,416.38 $2,915.93 $1,967.30 $1,487.32
16-39 Pages $1,840.61 $2,706.84 $2,220.68 $2,653.28 $1,830.31 $1,351.36
40-79 Pages $1,606.80 $2,351.49 $1,983.78 $2,386.51 $1,618.13 $1,154.63
80+ Pages $1,439.94 $2,041.46 $1,749.97 $2,170.21 $1,518.22 $1,008.37
Ads running in more than 4 zones will be charged at the advertiser's earned ROP contract rate.

LEVEL N City S City N Suburbs W Suburbs SW Suburbs SE Suburbs
Open $54.80 $79.00 $63.14 $59.43 $42.02 $35.12
6x/60" $40.79 $59.64 $48.10 $51.81 $35.12 $26.57
13x/300" $38.42 $53.87 $43.26 $45.94 $32.86 $24.62
26x/600" $35.43 $49.96 $39.55 $41.82 $31.52 $22.04
39x/1,200" $31.11 $44.91 $35.74 $37.90 $29.36 $19.78
52x/1,800" $28.53 $40.99 $32.75 $34.40 $27.50 $18.23
LEVEL N City S City N Suburbs W Suburbs SW Suburbs SE Suburbs
Open $41.41 $59.43 $47.48 $48.62 $32.55 $30.90
6x/60" $32.03 $45.32 $36.05 $37.29 $29.46 $26.57
13x/300" $26.57 $39.55 $30.39 $33.68 $27.09 $24.62
26x/600" $23.69 $35.43 $29.56 $30.08 $24.51 $22.04
39x/1,200" $21.63 $30.49 $26.16 $26.16 $22.87 $19.78
52x/1,800" $19.78 $27.81 $24.10 $24.10 $21.63 $18.23
LEVEL N City S City N Suburbs W Suburbs SW Suburbs SE Suburbs
Open $4,704.01 $6,783.58 $5,404.41 $5,598.05 $3,680.19 $3,493.76
4-7 Pages $3,625.60 $5,253.00 $4,173.56 $4,299.22 $3,337.20 $2,584.27
8-15 Pages $3,104.42 $4,658.69 $3,758.47 $3,862.50 $3,096.18 $2,260.85
16-39 Pages $2,766.58 $4,171.50 $3,465.95 $3,571.01 $2,873.70 $2,037.34
40-79 Pages $2,428.74 $3,636.93 $3,070.43 $3,108.54 $2,549.25 $1,763.36
80+ Pages $2,099.14 $3,152.83 $2,696.54 $2,705.81 $2,400.93 $1,531.61




2009 Retalil Rate Card Effective: October 26, 2009

5. RETAIL ADVERTISING RATES

ANNUAL BULK CONTRACT RATES Saturday Repeat Discounts (continued)
Bulk Contract (Inches Within a Year) Qualifications: changes limited to store hours and dates of

sale; Saturday repeat insertion not eligible for Multiple Page
LEVEL COLUMN INCH TAB PAGE discounts; Sun-Times discounts apply to the Daily and Sunday
Open $362 $21,517 earned rate.
60" $302 $17,930
300" $293 $17,369 Premium Placement
600" $287 $17,087 Advertisers may request guaranteed positioning of
1,200" $276 $16,453 advertisements in the Sun-Times at a 25% premium over their
1,800" $269 $16,032 earned ROP contract rate. See your Advertising Sales
2,400" $262 $15,541 Representative for details.
3,000" $252 $14,977
3,500 $247 $14,696 Preprint Insert To ROP Contract Conversion Ratios
4,400" $244 $14,485 Inserts earn credit toward ROP contract fulfillment based upon
5,900" $234 $13,923 dollars spent divided by advertisers contracted ROP rate.
11,700" $229 $13,641 Count 100% toward volume contracts.
17,500" $225 $13,359
23,400” $217 $12,938
29,200” $211 $12,588
35,000” $206 $12,235
44,000” $201 $11,955
52,500” $196 $11,603
58,400” $191 $11,322
70,000” $185 $10,970

Double Truck (Center Spread)

Tabloid double (158 column inches): Page contract rate x
2.2. Standard double (273 column inches): Page contract
rate x 2.166. Tabloid double truck takes same color
premium as standard page (see color rate, standard

page).
MULTIPLE PAGE RATES

Advertising using 4 or more pages ROP in any one
issue will be given the following discounts

4-7 Pages 5% from Earned Rate
8-11 Pages 8% from Earned Rate
12+ Pages 10% from Earned Rate

Final OK on all Sunday sections must be received by 12
Noon Thursday preceding publication date to be eligible for
multiple page discounts.

Repeat Discounts

Advertisers who run an ROP advertisement between Sunday
and Friday in the Sun-Times will receive a 25% discount
from their earned ROP rate for the first additional insertion
and a 35% discount for each additional insertion run in the
same period. Qualifications: changes limited to store
hours and dates of sale. No other discounts apply.

Saturday Repeat Discounts

Advertisers who run any full-price ROP advertisement
between Sunday and Friday in the Sun-Times and who run
the same advertisement on the following Saturday will
receive a 35% discount from their earned ROP contract
bracket.
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a. Payment is due when an order is placed unless credit has been approved in advance by Newspaper. Claims for adjustment will not be allowed
unless the claim is made within 15 days after the advertisement’s run date. Claims for adjustment must be made in writing via e-mail, postal delivery
or fax to our Customer Service Department. If a claim is not made within 15 days or is not approved, then payment in full is due when invoiced. In the
event of a failure by Advertiser to pay all amounts owed, Newspaper is entitled to cancel Advertiser’s placement, or Newspaper may suspend
Advertiser’s advertising until all Advertiser payment obligations are satisfied. If Newspaper is required to seek legal remedies to recover payment,
Advertiser agrees that Newspaper is entitled to recover all costs associated with such action by Advertiser, including but not limited to reasonable
attorneys’ fees, collection and administrative costs within the jurisdiction of Cook County in the state of Illinois. No cash discounts are allowed.

b. If a placement is made by an advertising agency that is recognized by Newspaper, Newspaper may, in its sole discretion, reduce the payment due
for that placement by 15% on gross rates.

c. In the event that any federal, state or local taxes are imposed on the printing of advertising material, or on the sale of advertising space, such taxes
will be paid by Advertiser. If Newspaper pays such taxes, Advertiser agrees to reimburse Newspaper upon receipt of an invoice for such tax payments.

Incorrect Rates, Rate Changes

a. Orders or placements containing incorrect rates will be inserted and charged in accordance with the regular schedule of rates and conditions set
forth in the rate card.

b. Newspaper reserves the right to change all advertising rates. Advertisers, with a current signed contract, will be informed by letter or email of any
changes in or additions to this rate card. Changes or additions shall be regarded as supplementary to the rate card upon issuance of such notice.
Copy, Materials, Deadlines, License.

a. Advertiser agrees to furnish all finalized advertising copy in a ready-to-publish form to the Newspaper by the deadline and in the file formats set
forth in the Rate Card or as otherwise required by Newspaper.

b. Newspaper reserves the right to edit, revise, alter, cancel or reject any advertising copy at any time in its sole discretion without notice or liability. All
annual Advertising Agreements are subject to Newspaper’s rules and regulations as to the contents of advertising and space limitations. Newspaper
will not be liable for failure to furnish ad space or to publish an advertisement.

c. Newspaper is not required to return advertising copy to Advertiser or otherwise retain advertising copy, and will not be liable for its failure to do so.
d. Unless otherwise expressly stated in an applicable annual Advertising Agreement, page positions for advertisements will be selected by Newspaper.
Newspaper will not offer any adjustment, refund, re-insertion or other remedy because of the position in which an advertisement has been published.
e. It is the responsibility of Advertiser to check the correctness of each advertisement. Newspaper assumes no responsibility for errors or omissions in
advertisements, including the repetition of an error or omission. It is the Advertiser’s responsibility to notify the Newspaper in writing of an error or
omission before close of printing at least two (2) days before the advertisement is to be repeated. Newspaper’s liability for an error will not exceed the
cost of the space occupied by the error. Claims for payment must be made within fifteen (15) days of the date of insertion and adjustments, if
appropriate, will only be offered for the first published error.

f. It is the responsibility of the Advertiser to review the reservation deadlines set forth in the Rate Card for the advertisements placed. All orders are
non-cancellable after the reservation deadline.

g. Advertiser grants to Newspaper a worldwide license to publish, post online and archive all content contained in the advertising copy, including all
designs, photos, artwork, likenesses, names and logos.

Advertising Agencies.

Advertising agencies making advertisement placements for or on behalf of Advertisers agree that the failure of their client to perform its obligations will
not excuse the advertising agency’s performance or obligations; but rather, in such event, the advertising agency will be solely responsible for
performance or completing those obligations.

Joint/Several Liability and Indemnity.

Advertiser, and if applicable, its advertising agency assume liability, jointly and severally, for all content (including text and illustrations) of
advertisements and also assume responsibility for any claims arising therefrom made against Newspaper. Advertiser and, if applicable, its advertising
agency agree, jointly and severally, to indemnify and hold harmless Newspaper, its parents, subsidiaries, affiliate companies, and each of their
employees and agents from any and all damages, liabilities, costs and expenses (including reasonable attorneys’ fees) arising in any way from the
publication of Advertiser’s advertisement, including, without limitation, claims for false advertising, unfair competition, intellectual property
infringement, violation of rights of privacy or publicity, libel or defamation. Advertiser agrees that any review, approval or input from Newspaper on an
advertisement will not void or nullify Advertiser’s indemnification obligations in this Policy.

Limitation of Liability.

In no event will Newspaper be liable to Advertiser for any consequential, indirect, incidental, punitive, special or exemplary damages whatsoever
incurred by Advertiser, including, without limitation, any damages arising out of or related to any act, omission, failure to publish, mistake or error in
the printing of advertising, even if Newspaper has been advised of the possibility of such damages.

Newspaper will not be bound by any special clauses relating to legal liability, circulation guarantees, or that conflict with its policies, unless
Newspaper specifically agrees in writing.

Miscellaneous.

a. Newspaper will not be liable for failure to publish any advertisement due to strikes, labor disputes, government action, acts of God, war, fire,
breakdown of equipment, or any other circumstances beyond the Newspaper’s control.

b. This Policy and the terms set forth in this Rate Card constitute the entire agreement of the parties and supersede any: (i) conflicting terms sent by
Advertiser to Newspaper; (ii) conditions or instructions written by Advertiser on an Insertion Order; (iii) the terms of any document submitted by
Advertiser; or (iv) any oral instructions provided by Advertiser to Newspaper.

c. Newspaper reserves the right to cancel any agreement, placement or order in the event Advertiser becomes insolvent, makes an assignment

for the benefit of creditors, files a petition seeking relief as a debtor under the federal bankruptcy act or if a petition for reorganization is filed

against the Advertiser.

d. This Policy and all Advertising Agreements and Insertion Orders will be governed by and construed in accordance with the laws of the State of Illinois
and the federal laws of the United States without regard to conflict of laws principles.
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Read by every weekday
that gives our advertisers access to over...
784,399 adults, ages 25 - 54
713,440 married people
345,123 singles (never married)
507,258 with one or more children
275,786 with one or more teenagers
922,290 who own their own home and 302,699 who rent
599,906 with household income of $75,000 or more

In a place the size of Chicago, with more than 7 million adults, you will find a wealth of cultural diversity.

Source: 2008 Scarborough Release 1 Study







